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Business Studies

Section Il Answer Booklet

20 marks
Attempt Questions 11-12
Allow about 35 minutes for this section

Instructions

* Answer the questions in the spaces provided. These spaces
provide guidance for the expected length of response.

* Extra writing space is provided at the back of this booklet. If you
use this space, clearly indicate which question you are
answeting.
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Question 11 (continued)

(b)

(c)

Explain the importance of brand awareness in achieving marketing success 4

End of Question 11
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Business Studies

Section Il

20 marks
Attempt Question 13
Allow about 35 minutes for this section

Your answer will be assessed on how well you:

e demonstrate knowledge and understanding relevant to the question

e apply the hypothetical business situation

e communicate using relevant business terminology and concepts

e present a sustained, logical and cohesive response in the form of a business report

Question 13 (20 marks)

Lux Resort and Spa is a well renowned hotel located in the Sydney CBD. It has been
marketed as a high-end hotel that provides customers with abundant access to industry
leading accommodation, restaurants, fitness facilities and therapy rooms.

Recent customer feedback has revealed that a lack ofconsistency exists between each
of the rooms and that there are many equipment defects within the fitness and
therapy rooms. Many customers on Facebook have also posted about rival hotels and
how they are providing a service that is "extremely better" and "more valuable in terms
of cost".

Furthermore, management have shown weakness by not being able to identify where
the hotel business currently stands and where it needs to be moving forward.

You have been employed as a consultant by management at Lux Resort and Spa

They have asked you to write a report that addresses the following questions:

Describe how a situational analysis can help the business to address its marketing issues
Explain TWO external influences on the operations of the business

Recommend ONE marketing and ONE operations strategy that can be used to improve
business performance

End of Section lli
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